3MM SHARE 


TOTAL GPC 

SHARE VS SHARE CHANGE 
BY MARKET 
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3MM SHARE CHANGE 


SOURCE: SHIPMENT - 3MM FEB 1995 VS 3 MTH AGO 

NOTE: PHOENIX HAS BEEN EXCLUDED I 


Source: https://www.industrydocuments.ucsf.edu/docs/srxm0004 




3MM MARLBORO SH CHG 


MARLBORO VS DISCOUNT 
SHARE CHANGE 
BY SECTION 
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Source: https://www.industrydocurm 
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DISCOUNT VS GPC 
SHARE CHANGE VS 3 MONTHS AGO 

BY SECTION 
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3MM GPC SHARE CHANGE 
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% Volume Contribution 
R3 Retail Masters vs R3 Non-Retail Masters* 




H Industry 
H Marlboro 
■ GPC 
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Source: integrated Nielsen (4WM 3/4/95) 


* Consists of C-Store and Supermarket pieces 


nlwk_r3mst.cht 


Source: https://www.industrydocuments.ucsf.edu/docs/srxm0004 
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TOTAL MARLBORO 

SHARE TRENDS 
REGION 3 C - STORES 

SHARE 
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GPC MEDIA 


Based on 3 Months print activity, 2 months OOH plus March Top 25 
Market Report 

General 

• Dropped newspaper campaign 

• One military magazine insertion 

• 99% of spending in OOH 

Regionally (based on % spending) 

• Cut spending in Regions 1 and 4 

• Increased spending in Regions 2 and 5 

• Region 3 about the same as 1994 

• Almost 60% of OOH spending is in Region 5; GPC top spender: 
outspent even Marlboro) 

• Markets dropped: 

Rhode Island 

Columbus, OH 

Cincinnati 

Toledo 

Indianapolis 

Louisville 

Peoria 

• Markets added: 

• Richmond 

• Memphis 

• Milwaukee 

Outdoor Mix 

• Utilize bulletins and 30-sheet 

• Mix remains same in Regions 2, 3 and 4 

• Region 1 - all 30-sheet 

• Region 5 - increased use of bulletins (although most bulletins 
dropped in major markets in March) 


Source: https://www.industrydocuments.ucsf.edu/docs/srxm0004 
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GPC 



2 MOS. 95 

% 

1994 
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MAGAZINES 

$38.6 
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1,501.9 

9.6 
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0.0 

FSI 

0.0 

0.0 

20.8 

0.1 

TOT PRINT 

38.6 

0.9 

1,685.7 

10.8 

OUT OF HOME 

4,121.2 

99.1 

13,938.1 

89.2 

TOT MEDIA 

$4,159.8 

100.0 

$15,623.8 

100.0 
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Source: https://www.industrydocuments.ucsf.edu/docs/srxm0004 
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REGION 2 

REGION 3 

REGION 4 

REGION 5 

BASIC ■ GPC 

■ DORAL 

MONTCLAIR 



■ ■ ■ Source: - https://www.industrydocuments.ucsf.edu/docs/srxm0004 
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Source: https://www.industrydocuments.ucsf.edu/docs/srxm0004 


GPC STARS Analysis 
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TOTAL GPC 

% STORES WITH BUYDOWN vs. 
CHANGE IN BUYDOWN VALUE 




-0.06 -0.05 -0.04 -0.03 -0.02 -0.01 0 0.01 0.02 0.03 0.04 

CHANGE IN TOTAL BUYDOWN VALUE* 

* 4wks ending March 4, 1995 vs. 4wks ending November 26,1994. 

** 4 wks ending March 4, 1995. 


Source: hnps://www.inciustryclocuments.ucsf.edu/docs/srxm0004 








% STORES WITH ANY BUYDOWN’ 
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TOTAL GPC 

% STORES WITH BUYDOWN vs. 
CHANGE IN BUYDOWN VALUE 
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CHANGE IN TOTAL BUYDOWN VALUE* 

4wks ending March 4. 1995 vs. 4wks ending November 26, 1994. 

4 wks ending March 4, 1995. 


Source: https://www.industrydocuments.ucst.edu/docs/srxm0004 
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GPC BUYDOWN INCIDENCE AND SHARE 



INCIDENCE 


2040427666 


60% 
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► 

NEW NIELSEN 



retail buydowns 


WHOLESALE BUYDOWNS - AVERAGE VALUE 


SOURCE: NIELSEN PRICING AUDIT THRU 2/25, NIELSEN EXPANDED PRICING 3/4 THRU CURRENT 


GPC BUYDOWNS W/R Chart 7 


>ource: Tiftps://www.industrydocuments. ucsf.edu/docs/srxm0004 
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GPC BUYDOWNS W/R Chart 7 
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3MM SHARE 


TOTAL DISCOUNT 
SHARE VS SHARE CHANGE 
BY SECTION 
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3MM SHARE CHANGE 


SOURCE: INTEGRATED NIELSEN - 3MM FEB 1995 VS 3 MTH AGO 
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TOTAL DISCOUNT 
SHARE VS SHARE CHANGE 
BY SECTION 
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3MM SHARE CHANGE 

SOURCE: INTEGRATED NIELSEN - 3MM FEB 1995 VS 3 MTH AGO 


Source: https://www.industrydocuments.ucsf.edu/docs/srxm0004 



3MM SHARE 


BASIC 

SHARE VS SHARE CHANGE 
BY SECTION 
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3MM SHARE CHANGE 

SOURCE: INTEGRATED NIELSEN - 3MM FEB 1995 VS 3 MTH AGO 


Source: https://www.f 



SHARE OF DISCOUNT 














3MM SHARE 
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TOTAL GPC 

SHARE VS SHARE CHANGE 
BY SECTION 
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Source: https://www.industrydocuments.ucsf.edu/docs/srxr 




1MM DISTRIBUTION 
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GPC DISTRIBUTION 
ALL OUTLETS 
BY SECTION 



1MM DISTRIBUTION CHANGE 

SOURCE: INTEGRATED NIELSEN - 1MM FEB 1995 VS 6 WITH AGO 


Source: https://www.industrydocuments.ucsf.edu/docs/srxm0004 
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TOTAL GPC 

SHARE VS SHARE CHANGE 
C - STORES 



3MM SHARE CHANGE 

SOURCE: INTEGRATED NIELSEN - 3MM FEB 1995 VS 3 WITH AGO 
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NET PRICE GAP 

C -STORES 
SECTION 31 


$ PRICE GAP 
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BRAND YAS SMOKER TRENDS Chart 3 
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MARLBORO YAS SI^ARE TRENDS 


, 80 



VOLIJMETRICS 6MM - JANUARY 1995 






